The ResTech Superhero

(wears a cape, and probably pants outside of his
suit trousers)
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Face Powder and Talcum

Holder.

This beautiful import-
ed toilet container is
made of fancy design
with gilt screw top and
patent knob sifter at-
tachment. The beauti-
fully blended colors make it
handsome and no cut can
do justice to this article.
Just the thing for holding
vour face powders or tal-
cums and can be closed to
prevent sifting. Every lady
or gentleman should have
Comes in assorted colors. Retail

one.
price, 75 cents. 4
No. 8F3182 Price, per box, 47¢

Fancy Glass Puff Box.

Very elabo-
rate imitation
cut glass de-
sign. Silvered
fancy top. Just
thethingfor
your face pow-
der and pufl.
Worth four
times the price.

No.8F3187

Decorated Glass

Puff Box.

: Beautiful Bo-
) hemian glass,

" assorted colors,
fancy metallic

b, clasp. Top of

\ box of elaborate

] design. A very

Y beautiful p uff
box.

No.8F3189

Price. ..... 37¢

Elite Powder Leaves for the
Complexion.

A specially pre- g

pare d.. absorb-

S C Pl SRS BTN

Rouge de Theatre.

This is posl-
tively the best,
giving a natural
and lifelike glow,
jd 5] never injures the

JAskin, is today
# considered by the
theatrical profes-
sion the only safe
and satisfactory
rouge, and used
by them almost
excluslvelf owing to the fine distrib-
utive qualities which it possesses so
that it can never be noticed or de-
tected.

No.8F3197 Price, per box..... 12¢

If by mall, postage extra, per box,

6 cents. .

Liquid Rouge.

A harmlessliguid prepara-
tion for glving color to the
cheeks and lips, making ¥
them a perfectly natural, §
pretty color. :

No. 8F3200 Price, per |#
DO e e e e 15¢ Wiz

If by malil, postage extra,
per bottle, 10 cents.

La Dore’s Rubyline.
e Rubyline isa re-
fined and harm-
less rouge pre-
paredinthe form
of a cream for
tinting the
g cheeks, lips and
7% W fingers, leaves a
72 perfectly natural
”/ stain or glow and
can never be de-
tected. The ma-
jority of ladies prefer rouge in this
form, as it is put upin a very conven-
ient manner and easily applied.

No. 8F3202 Price, per box,. ...18¢

If by malil, postage extra, 5cents.

Eye Brow Pencils.

For darkening gyt NI
S

the eye brows

R

Hair Elixir.

A beautiful dressing
for the halr, making it
soft and fluffy; pre-
vents it from splitting
and falling out. Oures
dandruff and makes the
hair grow. Our Halr
Elixir 1s used and rec-
ommended by every
professional halr dress-
er in large clties. It
is the only safe halir
preserver known, and
should be used espe-
cially for protecting and
promoting a fine growth
of hair.

No. 8F3212 Price, per S8-ounce
bottle
Unmallable on account of welght.

Eau De Quinine Hair Tonic.

Excellentprepara-
tlon for strengthening
and dressing the halr;
much used in Europe
by the ladies of the best
society. We have the
genuine, imported by
ourselves from France,
where it has gained a
much deserved reputa-
tion as a valuable hair
dressing and tonic. The
genuine Eau de QQuinine
is recognized the world
over as a stimulant to
the hair nerves and
rooss, a _strengthener
and builder where the =
natural strength and grow
hair has become impaired.

No.8F3214 4-ounce bottles.....22¢

No. 8F3215 8-ounce bottles....3b¢

If by mall, postage and tube extra,
small, 16 cents; large, unmalilable
on account of weight.

10

Barbers’ Egg

L t“,",;‘?“ 35 Srhampoor.

.............................. 450 |

Pomade Philacome.

......
----------

dang
--J.':'J:.’:n'li‘"

G i
No. 8F3222

d venient for

M usual

An exquisite dress-
ing for the hair and
mustache, nicely per-
fumed, and highest
quality, in 2-ounce
large mouthed screw
top bottle, very con-
m a k-
ing application. i

made is far superior
anF other pomads

y retailing for 25
and even 50 cents per

bottle.
Pomade Philacome.

Price, 2-ounce screw top bottle..14c¢
If by mall, postage extra, 5 cents.

OliveWax Pomatum.

For fixing and laying
the halr, whiskers and
Highly per-
fumed, each stick wrapped

mustache.

in tin foil.
No. 8F3224

Stlck et

If by mail, postage extra,
4 cents,

French

Wrapped in

white.

Price, per
......... P'Io

foll; black, pink or

Retall price, 10 cents. Be surs

to state kind wanted.

No. 8F3226

Price, per stick ...80

If by mall, postage extra, 1 cent,

. «
b

Magnesium Carbonate.

Rose Perfume
Lump Magnesia,
Used after shaving
by some, who prefer
it to Talcum Powder.

No. 8F3227

Price
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Al o soying PRELLS TERRygyc,

LEAVES HAIR [ ldiantfy CLEAN 'Radiantfy SMOOTH

/.

cream or liquid—be

PRELL ... A Family Favorite in One Short Year

day—and already it’

HERE’S A GIFT FOR YOU
ON PRELL'S FIRST BIRTHDAY!

Teen Aﬂe'b')

SING OuUT

FOR PRELL
PRELL J
Prell Shampoo!

rodsant

This coupon §s VALUANLE —worth 10¢ toward the purchase of
4 tube of Prell (any size) at your dealer’ t

Your Nome——

Address.

.PRELI- '/’

Prell Shampoo!

MADE BY PROCTER & GAMBLE
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Here’s hospitality

everybody understands.

Your circle of friends

Ny

Keep Coke in the coldest spot in your refrigerator Wl" welcome It.
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KIDS THESE DAYS
WILL NEVER KNOW
THE STRUGGLE

Connect to My Connection

- Action
Dialing attempt 1 of 5.

— Status |
Dialing...
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CRUCIAL TO DECISION MAKING



RESEARCH
TECH



ResTech

The technology that enables and
amplifies online research across the
globe through programmatic
connections in digital marketplaces.
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POWER OF RESTECH




ELEVATION OF AN INDUSTRY
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