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The Lighthouse Academy is a beacon of knowledge and learning as
you chart your course through market research. Whether you're a
seasoned researcher or setting out early in your career, our courses
and resources are invaluable guides when planning, designing, and
launching world-class surveys.

LIGHTHOUSE

-ACADEMY-

h y. ‘
Platform onboarding On-demand learning Webinars aytm team members

sof learning




PLATFORM ONBOARDING

This collection of courses will guide you through the ins-and-outs of market research best
practices and aytm's survey-building platform. Navigate survey design, targeting your
specific audience, distributing a beautiful survey experience, and analyzing your results with
precision.
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Advanced MaxDiff

In other words, when each feeling is being evaluated on its
own, respondents do not have to express their preferences or
° weigh the 'pros' and 'cons' for one feeling over another.
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Vhat is a MaxDiff?

| ° This is where a MaxDiff can be useful and often

When and Why to Use

yields substantially more powerful data.
laxDiff

Unlike with scaled questions, the data obtained
| L through this method DOES require trade-offs

ytm's Advanced MaxDiff because it asks respondents to make choices.

So in this example, instead of learning which of

those feelings respondents view as most
Programming MaxDiff Tests

desirable on a five point scale (which could in

fact be all of them!), we could actually determine

| ° This question wil tske = 01:00

which feelings are most preferred, and how much
'he View from Respondents:

khoes more preferred they are, once we see the full

range of scores in the MaxDiff analysis.

Advanced MaxDiff
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EXIT COURSE

Chdte e Throughout this course, we'll use this study as an
njoint
example of a Conjoint test:

100% COMPLETE

hat is a Conjoint? S[udyQuesu’an
| = ""What combination of features creates the most appealing vacation
package?"
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ytm's Conjoint test

Fonjoint in action
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