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Most brands only see social
media data trendlines




The real value
In soclal =8
media |
listening is
digging deep,
well beyond
the trendlines.




How do we get ahead of percolating issues?
How do we control the conversation?

Who are the standout voices?

What are the hot buttons making
noise? Delights? Pain Points?

Are there new uses?
Compensating behaviors?

-+ What are our competitors’
5 Aspen Finn(J strengths vs. ours?




What Are
Consumers Saying
Online About
The Makery
Edibles?




Is there more to this? Is this a “thing?”
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v' Coverage of unlimited social media data (450 million
daily documents), 8 social media sources: Twitter,
Blogs, Forums, Product Reviews, Website Comments,
Reddit, RSS, YouTube,

v' Three periods of time in the past year

v" Across the U.S.

v' Examine the themes, read the posts (randomized
sampling for statistical reliability)

v' Organic emergence of 24 themes and clusters!

June 2020 — Nov 2020 = Feb 2021 —

Jan 2021
May 2021
(Launch NV) 12,955 posts

12,109 posts

Aug 2020
20,577 posts




The Good News: There 1s no
criticism of The Makery
edibles’ potency online

The Bad News: There is almost

no conversation of The Makery
edibles online at all

Below are examples of the only mentions about The Makery.

@MyntCannabis bought some Blood Orange gummies
from The Makery. Outstanding service, great pic by the
staff. You are an example of what dispensary service
and quality SHOULD be.

4:44 PM - Apr 30, 20217 - Twitter Web App

@ Curaleaf Nevada
@CuraleafNV

Fridays are so sweet at Curaleaf! Stop by Acres

and Blvd for this sweet deal on Makery Gummies!
bit.ly/3ixkXA2

LIMITED TIME SALE!

MP

Makery Gummies for only $9
At Acres & Blvd;

‘ Vegas Dispensary
TheApothecarylLV

Happiness is waking up to a sunny spring day with
some Berry Lemonade chews from The Makery.

#lasvegas #vegas #vegascommunity #vegaslocal
#vegasdispensary

For use only by adults 21 years of age and older. Keep
out of the reach of children.




Analysis revealed the prominence of potency-
related topics

Nov 2020 —

June 2020 — Feb 2021 —

Jan 2021

AL 020 Launch NV

May 2021

06/01/20 to 11/01/20 ter 02j0121te
083120 01f31/21 04/30/21
Theme Theme % Change Theme % Change
Ranking by Rankingby  Rank  from lstte Rankingby  Rank  from2nd to
Theme Ranking Count Rank Theme Ranking Count Change 2nd Period Theme Ranking Count Change  3rd Period
Factors Influencing Choios in
Edibles Brand 2464 1 Mewada Dis pensaries 1289 A 3 -52% Mevads D pensaries 1206 | = -6A%
Competitive Landscape 1735 2 Purchase Experience 1228 & 1 -292% Purchase Experience 1202 = -2.1%
Purchase Experience 1734 3 Campetitive Lands cape 746 W 1 -58.4% Competitive Landscaps 943 = 264%
Who One Consumis Edibles
Nevada Dis pensaries 1360 4 With 645 A 1 -33.1% Who One Consumes Bdibles ® T80 | = 2038%
Wha One Condumes Edibles
With 9564 5 Patendy 523 A 1 -239% Patency 534 = 117%
SatisTaction with Favarite
Patency 687 L Edible Brand 416 A 4 a5% Industry Publications 370 | & 3 A07%
Factors Influencing Choice in
‘Culinary 435 7 Edibles Brand 391 ¥ & -B4.1% Culinary 350 & 1 2.0%
Paychographic Factors 485 3 Culinary 21 v 1 -352% SatisTaction with Faworite Edil 325\ ¥ z -219%
Dosage 450 a Industry Publications 263 A 4 -20.1% Cannabis Product Types 294 |k 5 50.0%
Satisfaction with Favorite Edible
Brand 414 10 Dosage 242 v 1 -46.2% Paychographic Factars 293 A 1 211%
Recreational 408 11 Psychagraphic Factars 242 v 3 -501% Dosage am 1 116%
Form & Process 406 12 Racrestional 225 7 1 -44 9% Recrestional 254 = 129%
Industry Publications 323 13 Cuality 203 A 2 -26.2% Form & Process 239 & 3 62 6%
Cannabis Praduct Types 327 14 Cannabis Product Types 196 | = -40.1% Cualily 211w 1 38%
‘Qualify 275 15 Medical 178 | A 4 60% Factors Influencing Chaice in lag| ¥ ] -54.0%
Packaging 201 16 Farm E Process 47 v 4 -638% Flrvar 172 | & 4 107.2%
Activities One Does While
‘Crafts mans hip 130 17 Cansurming Edibles 121 | A& 1 -28.0% Packaging 159 | 1 383%
Activities One Does While
Consuming Edibdes 168 18 Packaging 115|v7 2 -42 3% Mladical 147 ¥ 3 -17.4%
|Mudical 168 13 Craltamanship v 2 -437% |Eransmansh|o 122 = umsl
Flarvar a6 20 Flavar a3 |= -35% Activities One Does While o 72w 3 -24.0%

Sexual Medication &
Freauency of Consumotion 61 21 Enhancement 82 & 2 134.3% Reduce Anxiety & Pain 66 1 31%



Discovery: hang with the deliverers

@shaneboss

= Leafly advertise on Leafly Stores, strains, products... Q © Use your current location change é ' : SHAMEEBDOSS

| Can't Even Go To The Dispensary Anymore Bc
Everytime It's A Long Ass Line That Takes Hours!!!

You'd Think They Dropping Some New Nike Dunks Or

Find weed, buy weed. Today. Something..! Smh g

Order online for same-day pickup or delivery. £330 PM - Jun 29, 2020 - Twitter for IPhone

order now > shop deals > cannabis 101 >

s N

Retailers Brands Discover Sign Up Log In

Cannabis to you

Available for pickup or delivery from retailers near you.

@ Enter a City and State

< Use Current Location
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Discovery: new communication language

SERVING VS DOSING
GRAPHICS ATTRACT Food terms easier to understand to control effects

Perceived “official” and

easier to read
QUALITY CONTROL MENTIONS

Precision and consistency efforts matter

CRAFTSMANSHIP (reinforced by budtenders)
Language mimics alcohol

NATURALNESS
T ———— Absence of the negative (toxic pesticides)
. . “LEVELS” bankroll brit & Presence of the positive (grown inside for
Beginners vs. experienced users @longhornbrit consistency)

| wanted to share this dosing chart | found on @Leafly.
This helps when eating edibles. And if you don’t know
the dosage like | didn't last night just pave yourself. Eat
a little & give it time to do its magic. Then continue
depending on how you feel.

Edibles Dosing Chart

Aspen Finn(J

7:43 AM - Jun 24, 2020 - Twitter for iPhone



Discovery: Consumers want trusted guides

Like Asking Your Dad

Curaleaf
@Curaleaf_inc

Have guestions about #medicalcannabis? Want to
know what products are available at your local
Curaleaf dispensary? Looking to discover
#cannabisrecipes? Unsure what a "budtender" is?

We have the answers to your #cannabis guestions
on our new website! curaleaf.com

Hi, we're Curaleaf

11 Pucks Cannabis Confections Retweeted

@ Leafly @
@Leafly

When using cannabis for anxiety, it's recommended to
start with a low dose (such as 2.5mg of THC) and
gradually increase. bit.ly/387EjFY

WEED AND WELLNESS
Using cannabis for anxiety

+ The latest 2020 science + research
+ The right strains and products

+ Finding the correct dosage

20 + Sprout Social

15 Retweets 41 Likes

We’re Protecting You

New need-state aspirations

11 AZ MMJ Guide Retweeted

Leafly @
@Leafly

We put together a list of sedating strains so that the
next time you hit up the dispensary, you can buy the
best night of sleep you've had in years:
bit.ly/3cHLJCh

GENTLE, BLISSFUL, NATURAL

3:12 PM + Jun 14, 2020 - Sprout Social

10 Retweets 4 Quote

38 Likes

Lynn Julian

Wy ©lyniulian0o7

| prefer microdosing:
Less risk and less side effects. 8

i Leaftopia: 411on 420 @Lealtopiad2d - Jun 12, 2020
Microdosing: the secret
1o a new cannabis experience!

medicalcannabisbriel.com/fedition/weaekly..
#lealtopia #4716n420 #420in2020 #Cannabiz #MzCannabiz
#lealtopialynn #Patienladvocate #MedicalMarijuana #MedicalCannabis

#Dispensary
H#OBD #CBOoI #THC #IBS #2180

11:44 AM - Jun 17, 2020 from MNew Hampshire, USA - Twitter for iPhone

Micro-dosing



Discovery: New flavors!

In addition to common fruit flavors in edibles

Chocolate! Florals!




Discovery: medical conditions

Anxiety and depression,
sleep

Pain management and
relief

Enhanced sexual
experience (aphrodisiac,
longer orgasm)

Aging related issues
(relationships, physical
changes, mortality
acceptance)
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Discovery: Sponsorship opportunities
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Qualitative social media analysis

Customer experience
Brand storytelling
Trends, language, priorities

Research considerations

Aspen Finn(J



