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REFRAMING THE RESEARCHER
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CONVERGENCE

The metaverse concept represents the convergence of long-term trends and
shifts across consumer needs, cultural trends, technology, and
entertainment
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CONVERGENCE

The metaverse concept represents the convergence of long-term trends and
shifts across consumer needs, cultural trends, technology, and
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MARKET SIZE

In terms of sizing the metaverse market opportunity, consensus appears to now be gravitating around the trillion dollar (plus) mark by 2030 from key
consulting and investment firms
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GRAND VIEW RESEARCH
Source: Citi Global, Morgan Stanley, Goldman Sachs, McKinsey & Company, PWC, Grayscale, Grand View Research
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CREATING YOUR TOOLKIT

Methods

Generative
Explore problem space and
learn about potential users

Evaluative
In/Validate design decisions
and measure impact

Ethnographic
Fiold
Studies

Irterviews

Speed Dating

User Interviews

Market Research Data

FACTS AND FIGURES COLLECTED AND ANALYZED

Secondary Data Primary Data

PUBLIC/EXISTING INFORMATION NEW INFORMATION
COLLECTED BY OTHERS COLLECTED DIRECTLY

Company Websites Focus Groups

Government Statistics |

In-Depth Interviews
Industry Associations |

Social Media Monitoring
Published Market

Research Reports :
Surveys

Trade Publications

Beacons / Sensors A/B Testing

Click Paths Card Sorts CSAT
Customer Service Logs Cloze Tests SEQ

Eye Tracking Fake Door Tests SUPR-Q
Heat Maps First-Click Tests SUS

Scroll Maps Top Task Analysis Time on Task
Search Logs Tree Tests True Intent

Session Replay Usability Testing UEQ

Video Analytics Wizard of Oz Web Analytics
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METAVERSE RESEARCH APPROACH

» Syndicated reports and data * Volume, sentiment, themes * Online communities » Quantify familiarity and receptivity to
* Industry articles, financial reports, SUTUIIE WEENESE + Ideation sessions with forward- e

academic research, etc. » Strengths/weaknesses of specific thinkers & early adopters » Probe ideas, themes from ideation
. Key conferences events sessions
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OVERALL, IN CONSUMERS’ MINDS’ EYES, THE METAVERSE IS...

“Close your eyes and picture what a Metaverse looks like to you — what images come to mind?”
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THROUGH VR TOUCH DYSTOPIAN
Consumers envision the metaverse Consumers assume that VR headsets Consumers think that the sky is the limit Consistent with the concerns raised
closing distances between people, enable them to access the metaverse. when it comes to the metaverse. around privacy, some consumers also
enabling them to host meetings, attend Analogies range from train stations to uploaded the potential dark side of
events, and share moments from the massive libraries. metaverses, where people lose sight of
comfort of their homes. the “real world”.
10 Source: Metaverse Exploration & Ideation Research (Nov 2021) Corporate Research, . WARNER BROS.
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TIMELINE/RESOURCING

07/2021

01/2022 07/2022

01/2023

DATAVIZ ¢
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‘PROFESSIONAL’ CONTENT EXAMPLES
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Fortnite: Gameshow The Void SXSW Online

Fortnite: Ariana Grande

AT&T Station: Featuring 100 Thieves Minecraft: BTS Concert

Fortnite: Time Martin Luther King experience
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THOUGHTSTARTERS
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https://twitter.com/i/status/1332954045326082049

IMPACT
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