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| am not a
graphic designer.

If you feel you are
experiencing a graphic
design emergency, please
seek professional graphic
design assistance
iImmediately.



Reports are not
presentations!



Presentations
can be breezy,
minimal and pithy
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Formatting reports for
human readers means
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Readability
Visual appeal
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Use
columns
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a break
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Keep an
eye on
word count

to keep text
manageable




BEFORE

About the Research

Background

Acme Grocery Co.is developing a marketing program that will send personalized offers and information to shoppers via text
message. The company wanted to gauge consumer interest in the idea and identify necessary refinements prior to launch.
Objectives

Specific research objectives included:
C«TX3 °J«T Na X NA ©°-2axs3’~ 7z NA33 X«° ©9XE° axX’" " "Jz «z A" JzX J«T °3
Determine customer expectations for marketing text messages from Acme
Identify the ideal messaging frequency and content

Methodology

A total of 6, 90 -minute focus groups -- two in each of three cities -- were conducted in March, 2022:
Portland, OR
Atlanta, GA
Denver, CO

Screening criteria

Each group was comprised of current Acme shoppers age 2164 who have primary or shared responsibility for their
| - A" X| -KBTZ" z3-NX3E " |-°° «zVY

All respondents are smartphone users who send and/or receive at least five text messages a day.
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AFTER

Background B

Acme Grocery Co.is developing a

marketing program that will send personalized
offers and information to shoppers via text
message. The company wanted to gauge
consumer interest in the idea and identify
necessary refinements prior to launch.

Objectives @

Specific research objectives included:

A C«TX3 ©°0J«T Na X NA  ©-2axs3 "’ 7
usage and preferences

A Determine customer expectations for
marketing text messages from Acme

A 1dentify the ideal messaging frequency and content

Methodology Qﬁb

A total of 6, 90 -minute focus groups Btwo in

each of three cities b were conducted

iIn March, 2022:

A Portland, OR

A Atlanta, GA

A Denver, CO

Screening Criteria v
\/_

Groups were comprised of current Acme

shoppers who fit the following specs:

A Ages 21-64

A Have primary or shared responsibility for household
grocery shopping.

A Use a smartphone and send and/or receive at least
five text messages a day



How can you
boost visual
appeal?
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Visuals are an |mportant
part of an effectrve report



Take design cues from
At N OAdNAA
soclal media accounts







Customize your report Product images
template using the colors, s can be used for
logo and fonts from the Inspiration or to
dd visual interest

WHAT'S NEW ~ EVERYDAY TREATS MORE TO LOVE ~ SHOP ~ CONNECT WITH US

Chocolate cake, chocolate icing and decadent vanilla
flavored créme make this tempting treat irresistible.

Social media
pages are
another good
resource for
quality images
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BEFORE

What makes the ideal shack cake?

Consumers say it must have the following:
Good taste. AJ © ° X 9| X °-° N-« TX3JOo - «Y z T

A«XJOoX«Y F| BX ~-23X JTAKo" JTa ©° ©o. 1 XX° «z |J
JKK Jz3 XX °]J° ~«JIN! NJIJIX" °A3SN|J XT z-3 zJa §

Right combination of textures. Consumers say the cake itself must be moist and not too
crumbly, while the cream filling should be smooth and light.

Trusted brand. Many look for a brand (or brands) they trust because they know they will
deliver on quality and consistency.

Good price. Shoppers often look for sales and coupons for their favorite brands, which makes

°©° XJ° X8 o°. 7z ©°o o] X" X z« NX °- | JAEXZ o xar- «
z.Z 2E ! T~ C-«Z° XJ2.°CX&XP-byhX&hack « - Z7Z
«JN! NJ! X" J38X«Z° CNJIPXY°] XT-«Z° ©°938A°0 A«! «-C« M3
°3 NXYZ

Denver Shopper
Portland Mom 21



| AFTER
What makes the ideal snack cake?

Tastes good

/1 1Sa ¥2N) FlEYAfeée O2yadzYLliA2y..vydzad LI aa alAR

USadé
Right combination of textures

Moist cake, not overly crumbly, light, smoot
cream filling

Brand | trust
Trusted brands = quality and consistency

Good price

Brands offering frequent sales/coupons make
It easier to fit noressential treats Iinto

grocery budget aL g2y Qul-brande Ia/L R FHE
ayl 01 OF 1S® L GRRYIQLI
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Denver Shopper
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BEFORE

- J3° N °J«°” T JE °| X z
have a variety of healthy ingredients

Desired components:

A All natural

Organic ingredients (sugar, flour, butter)
Low in fat and carbohydrates

Fortified with necessary vitamins and
minerals

Added fiber

Max 10-12 grams of sugar
100 calories or less

20-25 grams of protein

T To T
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Participants say the
z T XJKZ N-
have a variety of
healthy ingredients

Ingredients: A natura|

Organic ingredients
Low in fat ang carboh

Fortified With necessg
Added fiber

(sugar, flour, butter)

ydrates
ry vitamins and Minerals

Max 10-12 grams of sugar

100 calorijes or less
20-25 grams of protein
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Your own reports
Reports written by others
Appealing color
combinations | ¢
Photos X
Print ads
Websites

Magazine stories




Secret weapon
for ensuring
readabllity and
visual appeal
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Keeps your

content

organized

Prevents cluttered Grids establish a
slides by making it easy structure that carries
to include white space throughout the entire

document, ensuring
cohesiveness and
consistency




2-column




minerals

flour

ar

e

Sug

f pratein

TXJHK
ients-(
d carbohydrates

rams o

a
with

A Added fiber
-12 grams of sugar

L
-25 9

A Low in fat
A 100 calories or less

A All natural
-------—--A--Organi
A Fortified
A Max 10
A_20

Al X

||||||||||||||||||||||

B
o —————— -

BEFORE
|
1
I
|
I
I
|
I
I
|
I
I
|
I
I
|
I
I
|
I
I
|
I
I
|

N ———————————————IEEEE—NR



Al X TXJbZ
§|ncludes a varlety of
healthy mgredlents

natural |
Organic |ngre|d|ent$ (sugar flour, butter)
Low in fat and carbohydrates

Fortified with necessary vitamins and
mlnerals

_____________________________________________________________________________________________________________________________________________________________

__________________________________________________________________________________

Max 10-12 grams ci)f isugar
100 calories or less |
20-25 grams of prq:#tafin
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____________________________________________________________________________________________________________________________________________________________

A‘ Z TXJIj N--! X «
healthy mgredlents . |
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A Almatural

A Organic mgredlents (sugar, flour,
butter) -

A Low in fat and Carbohydrates

A Fortified with neo,essary vitamins
and minerals |

g

A Max 10-12 grams of sugar
A 100 calories oriless
A 20-25 grams of protein
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