How innocent’s ‘Greenhouse’ community is
growing ideas, insight and inspiration.

Emma McClintock (innocent) & Melissa Birkett (Verve)
Quirk’s London, October 2021
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Engaging and involving customers has always been part of innocent’s DNA
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Our challenge is how we keep that connection and stay little as we grow big @
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Intro-juicing The Greenhouse

1 100% -

Helle 1 &
Meg - The Greenhouse Team

Home Our Discussions Your Call Latest News The Hub @

The Greenhouse is here to hep the innocent teom grow ideos for natural, delicious and healthy drinks thot help
people live well & die old. You will be seeing lots of exciting new ideas over the coming months and it's your
chance to directly influence how these ideas will end up looking and tosting when they hit the shelves. We are
interested in what you like as well as what you don't like so please be sure to share your honest opinion.

We have parinered with Verve, an independent market research company to help us run the community and
research. They’re here to make sure we leam from you and 1o make sure you really enjoy being part of The
Greenhouse!

toke o quick look bock of what tolking to cur

Meg - The Greenhouse Team
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How often do you have a smoothie

with your
(Please select one option only}

All the time - | love to add some aclivies or rewards (anything liks thal,
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To start things off take a look at our video - recorded at Fruit Towers - with o bit of info on why we have setup

of Fruit Towens in the research and insights teom.
e your views are listened fo when developing
Sometimes, but it really
depends on the occasion or my

Have a ook and then ell us why you have joined The Greenhouse and what you want to get out of if? ool

The Greenhouse and whot we'll be doing with the information you share
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Getting to the heart of what matters to our drinkers
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Enabling insight to have influence across multiple decision makers @ é
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Cultivate, nurture, grow — how the greenhouse keeps innocent grounded O, é




Strong, agile foundation and more
touchpoints with drinkers in key markets
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Success stories — evolving the brand through consumer closeness é

The beginning:

Getting the look:
Brand insights

Visual identity

Bringing it to life:
Campaign activations

/

Refining the message:
Testinga TV ad

Finding the right tone:
Sustainability
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More meaningful conversations evolve
from genuine partnerships and
accumulated knowledge
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Spotlight on quick turnarounds... / @ é
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Spotlight on quick turnarounds... / @ é
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https://www.youtube.com/watch?v=YLcgkY2g3pU
https://www.youtube.com/watch?v=YLcgkY2g3pU
https://www.youtube.com/watch?v=YLcgkY2g3pU
https://www.youtube.com/watch?v=YLcgkY2g3pU

Meeting emerging needs by constantly
evolving the research approach




Growing our understanding by implementing innovative methodologies @

1: Store safaris 2: Semiotic analysis 3: Taste tests

) Bl et L
FRUIT JUICE : . g 8 ‘ F:' ﬁbf“}i i_‘ .
VERVE

‘ﬂH 4 "1‘1*‘1'4'5 aa-}nm




3h
B

The Greenhouse helps insight at innocent take off
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