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TO MAKE AN EYE-CATCHING DASHBOARD
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Tricks of Sight Rules of Design Use in Datavisualization

@ DATAEXPERT



CONTRASTS

@ DATAEXPERT



COLOR CONTRASTS &

Cold/Warm

Simultaneous

Cold/Warm Complementary Extension
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COLOR CONTRASTS

Contrast means Lines
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LINES & SHAPES
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LINES & SHAPES
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SHAPES & MEANING
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WHAT’S IN MY MIND
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RULES OF DESIGN
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GOLDEN RATIO
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READING DIRECTION
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GRID SYSTEM
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The
Grid

The ultimate resource
in grid systems.

System

Articles

The

Golden Proportion
The golden section—-a
precise way of dividing a
line, music or anything
else-is showed up early in
mathematics.
06.Jan.2010

The Golden Ratio
in Web Design

You would be surprised to
find out that most aestheti-
cally pleasing designs,
works of ar, objects and
even people have math in
common. Specifically the
Golden Ratio...
06.Jan.2010

Tools

Fluid 960

Grid System

A jQuery based fluid grid
system template based on
Nathan Smith's 8960 Grid
System. Allows multiple
layouts including 12 or 16
fluid columns and 12 or 16
fixed columns.
06.Jan.2010

Masonry

Masonry is a layout plugin
for jQuery that arranges
elements vertically then
horizontally according

to a grid.

06.Jan.2010

“The grid system is an aid, not a guarantee.
It permits a number of possible uses and each
designer can look for a solution appropriate to his
personal style. But one must learn how to use the
grid; itis an art that requires practice. "

Josef Miller-Brockmann

Books

Universal
Principles

of Design

Universal Principles of
Design is the first compre-
hensive, cross-disciplinary
encyclopedia of design.
04.Nov.20098

Designing for

the Web

A Practical Guide to
Designing for the Web has
written explanations of the
core principles of graphic
design in relation

to the web.

08.0ct.2009

Templates

Photoshop 4
Column Grid

A free 4 Column Photo-
shop grid template fora
1024 x768 screen resolu-
tion by Ray Gulick.
08.Jun.2009

InDesign 568x792
Grid System (12)
By Dario Galvagno. Adobe
InDesign file with a grid
system for a 568pts x
792pts page thatis
divided into 12 columns
and rows using the
Golden Ratio. Includes a
12pt baseline grid.
16.Apr.20098

Blog

Buy Slammer =
Help Haiti

The grid-generating app
Slammer is part of the
Indie+Relief initiative. Buy
itand all proceeds from
today (01/20) will be
donated to Haiti.
20.Jan.2010

Eternal Network
Lovely minimal grid based
site design that's reminis-
cent of old

computer paper.
06.Jan.2010

Join The Forum

Inspiration

Ace Jet 170
AisleOne
Athletics

BBDK

Blanka

Build

Corporate Risk Watch
Counter Print
David Airey
Design Assembly
Dirty Mouse
Experimental Jetset
Form Fifty Five
Grafik Magazine
Grain Edit

Graphic Hug

| Love Typography
Lamosca

Mark Boulton
Minimal Sites
Monocle

Neubau

NewWork

OK-RM

Original Linkage
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GRAND
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WHY SO SIMPLE?
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WHY SO SIMPLE?

CONTACT

DATA VISUALIZATION

NOW WITH 20+ MEMBERS
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LITTLE BIT OF LOGO
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LITTLE BIT OF LOGO
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LITTLE BIT OF LOGO *®
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USE IN DATAVISUALIZATION
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CREATING A DASHBOARD

/ L /Agg h W v
AGE Filter GENDER VALUE1 VALU
YEAR Compare Comparison Page Mainbrand
BRAND Compare
GENDER Filter
VALUEA Show (Yer:r,-’and cumpr:re} i A Brand3 Brand3 Brand4 Brand5 Brandé Brand7
rand
VALUEG Show (Year/Brand compare) ain b ran d 'q\_) R R ' R ' ' R R
VALUE? | Show (Year/Brand compare/Mainbrand) C_DU
VALUES Show (Mainbrand) > [ - = [ | . . — |
VALUE12 Show (Mainbrand) L 1 13 10 14 15 14 16 12 13
VALUE12 Show (Mainbrand) \
507208 53 2016 9 T
210308 46 2019 2 T
698730 48 2017 \ 1 1] 1] ] t
773818 49 2019 3 2 3
331649 20 2018 5 2 5
500349 27 2018 6 E] 2 l . . l
910231 21 2016 10 2 2 13 14 16 1 13
270708 24 2018 7 3 6
624738 55 2018 4 1 2
798336 56 2017 5 2 2
457007 22 2019 9 2 7 1 1 [ 1 [ Il t t
200519 36 2017 5 1 5 \A%
385942 24 2018 2 E] 1 =)
212313 37 2017 2 E] 5 ®m Value7 = Value8 o I I
158985 22 2017 4 2 ] > . . . .
136162 50 2018 s 3 s 13 10 14 15 14 16 12 13
563465 18 2017 3 1 10
238148 45 2019 2 E] 4
114239 43 2019 10 1 ] 2 5 5 9 5 1 10 5 4 4 10 9 4
602057 41 2019 10 1 5 4 5 2 10 6 4 10 3 10 3 9 3 6 5 1
425026 27 2019 2 1 7 5 10 5 5 2 9 9 9 9 5 7 9 2 9
602791 36 2018 2 2 4 2 1 7 9 10 1 2 1 1 10 5 3 2 7
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/X\ SAMPLE LOGO

UK  GER FR o]
Tab1l
A PP \
LYJar Filter J:F,lier C.

" 2018 > No selection b No selection * No selection ~ | No selection ~ o
s -~ o N f d . 3
[, Gender Filter X Filter U Filter | R e
Female > Option4 - Option4 - Optiond -~ Option4
A ) \ T i,

M SAMPLE LOGO
COMPETITOR COMFARISON

M\ SAMPLE LOGO COMPETITORS
BRAND 2 BRAND 3 BRAND A BRAND 5 BRAND 6 BRAND 7 BRAND 8 BRAND 9 BRAND 10
Meaningful Salient BRAND POWER
24.4% 14.6% 10.8% 8.6% 6.8% 5.5% 5.0% 3.9% 3.7%

%
¢ 2 0 L 6 0 +0.6% -0.4% +1.8% -0.4% +0.2% +1.5% -1% +1.1% +0.2%

PREMIUM
BRAND SCORE 104 102 110 88 76 84 100 110 90

POWER SCORE

20.6 4 v 4 ¥ 4 4 v 4 4
(-1.5) DA . o e | [T

NET PROMOTER

SCORE 80% 78% 68% | 88% . 76% . 84%=90% _78%90%
e} 1)

9 69 /o AMONG BRAND OWNERSONLY

Different 143 (-7)

f { Significance vs. Previous year (+/-40 pts. Evolution for index )
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