Join Our Speakers:

Staying in touch:

: Amanda
Evolving consumer demands | g;geaegg:
a > . ¢ 5 ¥ , a0
and the implications for insights = 8/ innovation &

Product Strategy

— e —————— — ————

Andrew Cannon

July 20" 3:30pm - 4:00pm, Room 2
'\ Executive Director,

=" QUIRK'S ) A
. o GRBN & Founder,

GLOBAL RESEARCH ~ / TheArtand
innovate|MRr» BUSINESS NETWORK ¥/ Science of Joy

APRC « EFAMRO + ARIA - AMBA




; . o it

™S

Technologyshas conditioned consumers to believe
they can get whatever they want,
whenever-they want,-withinminutes
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Customer centricity
always wins
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5%

of consumers in the US expect that
companies take a stand, while only
20% disagree.




2%

of consumers 18-24 in the US expect
that companies take a stand, an
important upward trend.
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Very Joyfully

22%







6%

of consumers in the US deliberately
chose not to purchase from a brand
because of their stance on social
issues.







Yesterday cannot predict
tomorrow’s trends






Thank you!

Q&A
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Seek out

A Proud Sponsor of Andrew Cannon
to find out more
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Gifting people a much-needed
Recipe for JOY




50%-+ of all
research is
conducted

internally

Research technology sits at a
$47B addressable market




