


Technology has conditioned consumers to believe 

they can get whatever they want, 
whenever they want, within minutes



Customer centricity 
always wins



New findings



Purpose

AuthenticityTransparency



of consumers in the US expect that 
companies take a stand, while only 
20% disagree.



of consumers 18-24 in the US expect 
that companies take a stand, an 
important upward trend.



What is on your customers’ 
mind right now?



Gun Control

Inflation

Climate Change

Corrupt political officials

COVID-19 Pandemic

Healthcare Access

Women’s Rights International War/Conflict

Mental Health

Economic Inequality

Immigration

Abortion

Racial/Ethnic Equity

Political Polarization

Civil Unrest Privacy

LGBTQIA+ Rights

Terrorism

Nuclear war

Workers’ Rights

Policing



Historical Data is 
Unreliable

What does this mean for insights?



How are you living today?

Not Joyfully

29%

Fairly Joyfully

49%

Very Joyfully

22%



Consumers are taking action



of consumers in the US deliberately 
chose not to purchase from a brand 

because of their stance on social 
issues.



What does this 
mean for insights?



Yesterday cannot predict 
tomorrow’s trends



Reimagine product delivery, 
prioritizing speed



Thank you!
Q&A



A Proud Sponsor of

Gifting people a much-needed 
Recipe for JOY

A Year of Joy

Seek out
Andrew Cannon
to find out more



50%+ of all 
research is 
conducted 
internally 

Research technology sits at a 
$47B addressable market


