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About Me



Hello!

Cassandra Rowe

Head of Research &
Design (@ Pinterest
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About Pinterest:






Pinterest mission

Bring everyone
inspiration to create
a life they love.



Essie Over The
Knee

Alyssa Worley
Beauty Shtuff

long bob + red lip

Alyssa Worley
Beauty Shtuff

wavy half up-do

Alyssa Worley
Beauty Shtuff

12 Manis That

Will Make You
Want Squowv...

Alyssa Worley
Beauty Shtuff




Pinterest Unique Value

A safe and positive
product to get
inspired and build a
life to love.



53% of Pinne
their time

on Plnteres



Pinterest 2023

450m+ MAUs
240b+ pins saved
2200+ employees

SSSSSS


https://newsroom.pinterest.com/en/company#:~:text=Our%20headquarters%20are%20in%20San,Sao%20Paulo%2C%20Seattle%20and%20Tokyo.
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Culture of Hobbyists & Interest-based Communities

Competitive Landscape

Pinterest User
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Research
&
strategize

Discover Launch &

& ideate iterate







Transformation:



Definition

trans*for*ma*tion

noun
e da thorough or dramatic change
e metamorphosis
e deep structural change
e pivot

similar o
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M How others define us

Knowledge

HoOw we

Skills

d efi n e Opinions
ourselves -

Drivers



My transformations

Student > Professional
Research Agency > Client Side
Market Research » UX
Quant > Qual
IC > People Manager
Research Leader > Design Leader



Agency > Client
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Classification




Vs. Leaning Into Skills Learned

o * o

® Step 4 Y .
*CREATE .

S50 ® aresearch ,

DEFINE ® question
the topic *

[

. o . o StepG L] Stepa
FIND .

® and evaluate , WRITE

background * W . &
L L]
o f Step2 information g

« NARROW* DEVELOP

the topic a working thesis Step 7
statement CITE

sources

Step 3
GATHER

Source


https://quillbot.com/courses/english-composition-ii-rhetoric-and-argument/chapter/the-research-process/

Market > UX |
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Source

Classifiers vs Intersecting Skills

ARKET OSEL
QESEAECH R
. SREED
- focus
. ATTIT0DE

\Vj
. SXORES
. ToOLS x PROCESSES

LEMRMING ¢ DEVELOPMEN T


https://www.insightplatforms.com/user-research-market-research-team
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Map your strengths

IC Researcher Skills People Manager
X Empathy X
X Problem Solving X
X Narrative Development X
X Creative Methodologies
Securing Resources X

Hiring, Performance & Exits X
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Top Learnings



M How others define us

Knowledge

HoOw we

Skills

d efi n e Opinions
ourselves -

Drivers



My top five learnings

Be ready for chan

Constantly be building your craft / skills and the tools you use to
be successful at your job!



My top five learnings

Be your biggest Increase your
cheerleader influence

Share [ celebrate your contributions and impact Have a point of view and share it!




My top five learnings

Build relationshi

Foster strong, authentic relationships with both research and
non-research peers at work and through industry events









