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INSIGHT - 10 CLIPS
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Over the last five years, we've deployed Al and ML across t':%
Insight studies paving the way for our Al-Powered Insights (

et

Research objectives

@

Actionable insights

Capture & transcribe interviews
In context through video

SVP, Supply Chain Mn: gt.

/AT D A

et
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The Challenge

Traditional research delivers a Takes weeks and months to design They are expensive to execute due
static image of consumers questionnaire, recruit respondents to the manual nature of the
emotions and experiences and write the report underlying process

The Opportunity

Technology has the ability to Consumer insights in hours and Launch studies much more

analyze larger data set days instead of weeks and months frequently at a fraction of the cost
simultaneously and answer more

complex research guestions
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In-depth

Qualitative

Insights from 10 For only
consumers $3,000



GetWhy

GetWhy Is empowering cory Cooke @ U
the most consumer- = coge & © & W
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the world.

MARS & "HEINEKEN @ BARCLAYS
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If you see your company's logo here,

It means we have results from a test
study to share with you today!
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If you see your company's logo here,

It means we have results from a test
study to share with you today!
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Google

Q. Danes are known to be

Q. Danes are known to be drunk

(o)
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@3 The Fries: Quarter Pounder€ X +

N
< C @ youtube.com/watch?v=sXA7b16FCbQ @ a % O .

= [E3VYoulube " Search I ‘

The Fries: Quarter Pounder® | McDonald’s
g
678K subscribers

715,496 views Jan 28, 2020
The hottest, juiciest Quarter Pounder yet, made with 100% fresh beef. And ... fries?
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v

one of the research experts here at GetWhy.

"My name is Kane, and I'm




Experience
the power of

Speed

Enables smarter and
faster thinking to be
more relevant for
your consumer

Empathy

Get a stronger bond
with your consumer

Sharing

Bring the voice of
your consumer inside
your company

Cost

Allows you to do more for
less and be consumer-led
across every conversation
and decision









Bring the voice and
perspective of the consumer
INto conversations and
discussions on a daily basis

GetWhy
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Jonas Nielsen Alexander Jessen Bertrand Carton
#203 Chief Marketing Officer ~ Sr. Account Executive  Senior Marketing Lead
jkn@getwhy.io alj@getwhy.io bca@getwhy.io

Than

Robin Rudolph Alexander Christiansen
Account Executive VP of Sales
ror@getwhy.io alc@getwhy.io

GetWhy.io
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