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Current State 
of the Economy
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Consumer Price Index (CPI) - February
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US jobless claims remain historically low
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Media Coverage
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Consumer 
Perceptions
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How do people FEEL about the economy?
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How has the economy impacted real people?
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Rebellion on 
Brand Loyalty
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Private label brands’ marketshare
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Consumers are making tradeoffs
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Maslow was on to something…
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Consumers continue to pay more for some things…
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Certain categories retaining loyalty
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What we learned about parents
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So what?

Creating empathyUnderstanding 

the “why”

Data only tells part of 

the story
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Brands Tackling 
Inflation
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Size matters

Have you noticed ‘shrinkflation’ in the 

products you buy?
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How are brands tackling inflation?
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Creating your 
own Empathy 
Program
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Up Next

Deeper dive into some of the 

interesting content that I 

learned in phase 1…

Fri, Feb 17

Analyze results and uncover 

human stories

Thurs, Feb 16

Draft questionnaire, launch 

and run study

Wed, Feb 15

Start with secondary 

research:

CPI, Jobless reports, 

Economist opinions

24 hours
to complete

3 hours
of real human stories

=

A bit about the research - first wave
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Last Week

Live Interviews, focused on 

diving deeper into some of the 

themes that emerged in wave 1

Fri, Feb 17

Analyze results and uncover 

human stories

Thurs, Feb 16

Draft questionnaire, launch 

and run study

Wed, Feb 15

Start with secondary 

research:

CPI, Jobless reports, 

Economist opinions

1 week
to complete

5 hours
of real human stories

=

A bit about the research - second wave
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Ongoing quick pulse + iterative insights
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Blending data sources
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Add this ⬇️ to your reading list! 
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What I hope you take away

1. Today’s conversation was more about empathy than the economy.

1. There are real people out there buying (and not buying) our products 

and services, seeing our advertising, making decisions every day. Let’s 

meet them!

1. Insights is at the heart of creating connections between our teams 

and the communities we serve.
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I would love to answer 

any questions.


