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How shoppers are tackling inflation
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Consumer Price Index (CPI) - February

12-mos.
Aug. Sep. Oct. Nov. Dec. Jan. Feb. ended
2022 2022 2022 2022 2022 2023 2023 Feb. 2023
All items 0.2 0.4 0.5 0.2 0.1 0.5 0.4 6.0
Food 0.8 0.8 0.7 0.6 0.4 0.5 0.4 9.5
Food at home 0.8 0.7 0.5 0.6 0.5 0.4 0.3 10.2
Food away from home(2) 0.9 0.9 0.9 0.5 0.4 0.6 0.6 8.4
Energy -3.9 -1.7 1.7 -1.4 -3.1 2.0 -0.6 5.2
Energy commodities -8.0 -4.1 3.7 -2.1 -7.2 1.9 0.5 -1.4
Gasoline (all types) -8.4 4.2 3.4 -2.3 -7.0 24 1.0 -2.0
Fuel oil(2) -5.9 2.7 19.8 1.7 -16.6 -1.2 -7.9 9.2
Energy services 1.8 1.2 -0.7 -0.6 1.9 2.1 -1.7 133
Electricity 1.2 0.8 0.5 0.5 1.3 0.5 0.5 129
Utility (piped) gas service 35 2.2 -3.7 -3.4 35 6.7 -8.0 14.3
All items less food and energy 0.6 0.6 0.3 0.3 0.4 0.4 0.5 5.5
Commodities less food and energy commodities 0.4 0.0 -0.1 -0.2 -0.1 0.1 0.0 1.0
New vehicles 0.8 0.7 0.6 0.5 0.6 0.2 0.2 5.8
Used cars and trucks -0.2 -1.1 -1.7 -2.0 -2.0 -1.9 -2.8 -13.6
Apparel 0.3 0.0 -0.2 0.1 0.2 0.8 0.8 33
Medical care commodities(1) 0.2 -0.1 0.0 0.2 0.1 11 0.1 3.2
Services less energy services 0.6 0.8 0.5 0.5 0.6 0.5 0.6 7.3
Shelter 0.7 0.7 0.7 0.6 0.8 0.7 0.8 8.1
Transportation services 1.0 1.9 0.6 0.3 0.6 0.9 11 14.6
Medical care services 0.7 0.8 -0.4 -0.5 0.3 -0.7 -0.7 21

Footnotes
(1)_Not seasonally adjusted.
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US jobless claims remain historically low %

Unemployment rate Total unemployed people Unemployment insurance claims
% 5.9M 2.1M

3.6% : :

Updated Feb 2023 Updated Feb 2023 Updated Mar 11, 2023

Unemployment rate = Total unemployed people = Unemployment insurance claims

15%
Feb 2023
3.6%

10%
o

m 0%
Jan 2003 Feb 2006 Mar 2009 Apr 2012 May 2015 Jun 2018 Jul 2021

Unemployment rate is collected once a month - Numbers are seasonally adjusted
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Inflation will be harder to bring

down than markets think Feb 14,2020 at 10:0 am ET
To Save Money, Maybe You Should
Investors are betting on good times. The likelier prospect is turbulence Sl(ip BI' eakfa St

By Gabriel T. Rubin

HOME > ECON(

Inflation is so bad people are buyi
groceries — and even holding off

Feb 16th 2023

A customer shops for eggs in Austin, Texas. BRANDON BELL/GETTY IMAGES
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Consumer
Cerceptions




How do people FEEL about the economy?

21.2%
42.4%

36.5%
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® Pessimistic
@ Wait and see

® Optimistic
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How has the economy impacted real people?
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Private label brands’ marketshare

of total worldwide BI LLION

MARKET
in the US alone
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Consumers are making tradeoffs
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Maslow was on to something...
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Self-actualization
desire to become the most that one can be

Esteem
respect, self-esteem, status, recognition, strength, freedom

Love and belonging

friendship, intimacy, family, sense of connection

Safety needs

personal security, employment, resources, health, property

Physiological needs
air, water, food, shelter, sleep, clothing, reproduction




Consumers continue to pay more for some things...
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Certain categories retaining loyalty

41%
BEAUTY

& Personal Care

25%
FRESH FOODS

Meat/Seafood/Eggs
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What we learned about parents

Shashank
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So what?

Data only tells part of
the story

What do you like
about this concept?
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Understanding
the “why”

Creating empathy

Pasitive
Neutral
® Negative
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Size matters

Darn you, shrinkflation

Rather than hike prices, brands are reducing serving size

9.75 oz

4.1 oz

22.6 oz

264
sheets

DATA: Quartz, Mouse Print
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9.25 oz

3.8 oz

20 oz

244
sheets

fewer chips
per bag

15
fewer uses
per tube

70

fewer raisins
per can

20
fewer sheets
per roll

wHUSTLE

Have you noticed ‘shrinkflation’ in the
products you buy?

® Yes

® No



How are brands tackling inflation? 3

The New Savers Menu

saversmenu
Buy One, $

GetOnefor B

N7\ Purythings ¢

NN
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A bit about the research - first wave

Start with secondary
research:

CPI, Jobless reports,

Economist opinions

Analyze results and uncover
human stories

Wed, Feb 15 Fri, Feb 17

O

Thurs, Feb 16 Up Next

Draft questionnaire, launch Deeper dive into some of the
and run study interesting content that |

learned in phase 1...

24 hours = 3 hours

to complete of real human stories
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A bit about the research - second wave

Start with secondary
research:

CPI, Jobless reports,

Economist opinions

Analyze results and uncover
human stories

Wed, Feb 15 Fri, Feb 17

Thurs, Feb 16 Last Week

Live Interviews, focused on

Draft questionnaire, launch diving deeper into some of the
and run study themes that emerged in wave 1

1 week 5 hours

to complete of real human stories
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Ongoing quick pulse + iterative insights

WEEKLY asynch qual pulse — 11— = R —=—

MONTHLY quant to narrow understanding  —>

QUARTERLY live qual/diary work to validate solutions —

W

N

N2

%
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Blending data sources

RAEIE(S .\ 5 ¢

THE CUSTOMER INSIGHTS SHOW
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Add this ! to your reading list!

Continuous
Discovery

ccustomer interviews
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As solutions.

evolve, understanding

of the opportunity '
evolves. /

Product
Team

As of
the opportunity space
evolves, we leamn more
about how we might

reach our desired
outcome. '/

”  Does the solution
address the opportunity
@ ir 2 vay that cives
the desired outcome?

/

... to discover
opportunities.

" Does the opportunity \ “
address a real
pain point, need, desire? =\ ;’:::‘;::"‘ -
/) runs product experiments
- Foarliia schidn weekly to evaluate solutions.
is soluti

g  address the
a8 opportunity?

/

/ -

7 Is this solution ..
Solution Solution Solution — usable?
@ b
» 3 > \ I Product Team
generates multiple solutions for the
. . N same opportunity setting up a
“compare and contrast” decision.
[ PRODUCT TALK
© Copyright Product Talk LLC www.ProductTalk.org
[ T
[
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What | hope you take away
1. Today's conversation was more about empathy than the economy.

1. There are real people out there buying (and not buying) our products

and services, seeing our advertising, making decisions every day. Let's
meet them!

1. Insights is at the heart of creating connections between our teams
and the communities we serve.
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That's a
wrap!

| would love to answer
any guestions.
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