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TRANSLATING 
INSIGHTS INTO ACTION 
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About Luth
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A B O U T  LU T H

1999
Online Panel 
Developed

2013
Passive Digital 

Tracking with ZQ 
Intelligence 

2017
Multi Faceted 

Data Integration

1977
Data Collection 

Services 
Founded in

San Diego, CA
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About Roku
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A B O U T  RO KU

Fun Fact:
Roku 六

Means “Six” in 
Japanese

Streaming players 
and sticks, Roku 
TVs, home audio
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The Technology
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Captures behavior based 
digital insights from PC, 

mobile and tablet 
devices

Integrates digital data to 
uncover the “why” 

behind digital activity

Provides a single-source  
solution, ensuring 

accurate and granular 
level of insights

Delivers big data via dash 
board or custom report

ZQ INTELLIGENCE: DIGITAL TRACKING 
SOFTWARE



8

WHAT ZQ INTELLIGENCE TRACKS

Purchase Behavior

Visitation and Time 
Spent on Sites and 
Apps

Navigation 
Patterns

Search Behavior

Video 
Consumption

On-site Navigation
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Weekly Pattern Analysis
•

•

Purchase Journey Mapping
•

•

Before/After Navigation

•

•

Domain of Influence Analysis
•

•

Search Analysis
•

•

Site Correlation
•

•

QUESTIONS ANSWERED WITH ZQ 
INTELLIGENCE
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“Knowledge is a process 
of piling up facts; wisdom 
lies in their 
simplification.”

10
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How do we go from 
here….

to here….
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Roku INITIATIVES
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Step One: 

Data Analysis
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Online 
Shopping 
Journey 

Overview

Macro Journey & Online Behaviors

Micro Journey & On-Site Feature Engagement

1,110
STREAMING MEDIA PLAYER

SHOPPERS OBSERVED

2,450
STREAMING MEDIA PLAYER

SHOPPING VISITS
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Review Objectives

No Executive Summary

Be Organized

Add a Data Repository
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Analysis
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Step Two: 

Meeting of the Minds!
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Researcher 
brings the 
research, 
clients bring 
the category 
expertise

Preparation

Not a 
presentation

Review 
Highlights

Stakeholders in 
mind

Collaborative effort 
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Impressive Collection of Insights & Questions!

Source: Luth Research, Smart TV Path to Acquisition, October 2021. Qualitative Debrief

One in XX 

Over xx% 

Search and Product 
Detail Pages 

XXX 

X%

one brand 

search tools 
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Step Three: 

Story Comes Together
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Narrative construction…have a beginning middle and 
end, with conflict and resolution

How does this work?

Source: Luth Research, Smart TV Path to Acquisition, October 2021. Qualitative Debrief
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Insights to Action: Example

INSIGHTS HERE
Purchase 
Drivers

Shopper 
Journey

• Insights into retailers
• Back up with data
• Why should the stakeholders care?

Key Retailers

• EXAMPLE: On-site reviews are important: shoppers note 
overall average, negative reviews, and user-uploaded mediaPDPs

ACTION HERE

• Who are the stakeholders for this insight group
• What parts of their job will be affected by this insight
• How is it affected?
• Why do they want to buy into this?

• EXAMPLE: Continue to monitor on-site reviews, particularly 1- or 2-
star reviews

RESEARCH TEAM 
DRIVES

CLIENTS DRIVE
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Step Four: 

Stakeholder Summary
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BUILDING ON THE 
FOUNDATION

Online Shopping 
Journey
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Story #1: 
Roku.com
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We layered what we knew 
already – the share of 
player sales coming from 
Roku.com, and the reasons 
people visit Roku.com –
with the data from Luth

XX% of sales

Research
Purchase
Billing
Account Mgmt.
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We learned what share of online 
player shoppers visit Roku.com

X%

XX% 

X% 

Retailer A

Retailer B

Retailer C

Retailer D

Retailer E



31

Manufacturer 
sites are used for 
more detailed 
research, not for 
purchasing



32

Roku.com could 
be a bigger 
shopping 
destination

▪

▪

▪

▪
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DATA PARTNERSHIP ACTIONABLE

33
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Lisa Luth, Luth Research

34

Danielle Blugrind, Roku

CONTACT


