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. A bit about knit

Knit's Al Research assistant combines
the power of Quant, Video and Al to
help brands get a quicker and more
holistic understanding of their
target audience.

Trusted by 100+ Brands
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Create your
survey
Al-Generated or Custom

Programmed, with 100+
question varieties

Select your
audience
Custom segment 5M+

consumers or field with
your own panel

Analyzein
minutes

Al-Generated Quant &
Qual Summaries +
Al Contextual Analysis™

Share impactful
insights

Create showreels, customize
charts and auto-generate
editable reports



9 The Importance of Research for Condé Nast

Understanding shifting
consumer behaviors to
quickly adapt to the evolving
media landscape, guiding both
broader corporate strategy
& new business innovation
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E Condé’'s 2024 Research: Opportunities in View

Ensure Trust Expand the Team’s Evolve with
in the Data Qual Capacity the Times



9) Condé Nast found its Partnerin kit

Let's dive into how we helped >>



Ensure T

Knit's VoC Video Research

“Seeingis believing,” and Knit's
VoC Video Research helps
ensure Condé’s respondents
are who they say they are

rustin the Data
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Project Overview

Survey Builder

Data Summary

Al Text Analysis

Al Video Analysis

Showreels

Transcript Edit

Wwanted to do this. Number one, it was the Pizza restaurant that my friends and | wanted to order from
were far. so | didn't feel like driving 30 Minutes each way. It was easier to just do it online. The food, it
\as amazing. They had a vast variety of food, so the menu was really good. And then also the, the, as |
$aid. the location, but the price was good as well. It was not very expensive. Quality of the food is always
really good, and I know I can rely on Uber Eats. so that's why | decided to do it that way.

Related Data Expand Al
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EHg10byucZRHIYZMc...
Think bout the last time you.

33sec

xgbA3hgs9LAWLCBXS...
Think about the last time you

33sec
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Think about the last time you
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Expand the Team's Qual Capacity

Knit’s Al Analysis
Capabilities
With a massive internal workload,
Knit’'s Al Analysis capabilities help
Condé Nast unlock qual-at-scale to
get an immediate understar!dmg of
the “future consumer” in an instant

Bonus: Digging Deeper with Quant Cuts
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Project Overview

Survey Builder

Data Summary

Videos

Al Text Analysis

Al Video Analysis

Showreels

Active Team: o
Get He! 4
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Video Analysis Question29 Describe what occasions, events ormo. v o v
B summary ~

The analysis of the responses revaals that the decision to order Piz28 15 influenced by various occasions, events. and moods. The most common occasions for ordering pizza include
weekends. particularly for activities like watching movies or having family game nights. and after a long day at work when, individuals are tired and seek a quick, easy, and fillng dinner o
Pizza s also a popular choice for social gatherings such a5 football games. birthday parties, family atherings, and malor ife events due to its convenience and abilty to cater L. Ruad Mors

Dcopy &y
Themes Showing all responses B select Responses
® [J What occasions, events, or moods 219 >
influence you to choose to order. X Usually | order pizza whanever | am just craving pizza. There arent any certain times that |
X Specifically order pizza more than others. USBIVWHGREYSEISH deciding on what to eat and pizza as
© O hydo you tend to choose pizza 44753 an option. pasta would be another aption of chicken,
instead?
® Halan Cuisine (@ Chicken
VXBLACKD.
© O whataiternatives are you generaily 7> K
considering it against?
® [ Are there certain times where s8 >

S0l usually choase to order pizza when I am kind of, you know, in s more chill mood and you know,
Soualy ik the weekend or something and  ust wanna unwind or you know, not really have to worry
250t making my somathing myself. And let me look at the questions. Yeah, I'm definitely ordering it
that o the weekends. s ust a rice Way to unwind. You know. there' s ot of pizza chains near me
that are dlicious. Like Little Caesars Love it | choose pizza instesd. | choose healthy options a ot
First ofal. | think that is very, very important for the demographic.of customers that a pizza chain is
faced with bacause there's always a pretty arge one. And yean, Pl2za is just. | don't know, it's kind of

You're ordering pizza more than...

SKRYmSu

tike soul food. if that makes sense. Its st canvenient and it's 50 nice and comforting and everyone
love pizza as a child. of course. Like, unless youre lactose [ntolerant. But | digress. It just something
that's lie a nice little treat for yourself every now and then. you know? And yeah. | love y'all. Thank
you for all that you do,

© Adda new theme

@ Neghttime Cravings x ) (@ Heathier Options | (@ Mood snd Cravings x

© Late Night and Trsdness ) (@ Weskends and Weskights ) (@ Anytime and Week x | @ cum«um

Untagged Responses @ 2



Knit's Additional Al Features _

From Al Respondent QA to
Al Generated Surveys and [ e
No-Code Showreel Creation,
Knit's suite of Al Features offer
endless opportunities for Condé to
evolve with its business demands

" Evolve with the Times

Cheers to the Weekend

The Official Time for Pizza Time




E; it CONDE NAST

With the help of Knit, Condé Nast’s
Insights Function is able to evolve
just as quickly as its consumers are.




‘9) Partner with knit

Want a deeper Knit demo? Just have a
question? Reach out to the Knit team
anytimel!

Aneesh Dhawan
CEO & Co-Founder

D<A aneesh@goknit.com

@ Want more info? goknit.com


http://goknit.com
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