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WHAT WE'LL LOOK AT TODAY

THE BVA-BDRC JOURNEY

The Challenges and the Automation Solution

INNOVATION IN EXPORTS

Editable, Downloadable Dashboard Exports

BVABDRC - PRESENTATION

AUTOMATION IN ACTION

Demonstrating the technology

THE STRATEGIC BENEFITS

What Automation can do for your business



The BVA Family: (Bére
[everaging Behavioural ECohomicCs to BE Better

BE §CI BE TRUE BE YOURSELF

We are passionate We are a As experts in human

about behavioral Benefit Corporation behavior, we value

science diversity in all its
Jorms

Ere) % 203

BE SMART BEBOLD BE HAPPY

We are a We havg an o We.take our work
learning entrepreneurlal spirit seriously, but not
company ln our roots ourselves
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We are innovators'!

BVA Family award

We partner with
start-ups that
explore new
methods in our

arkets
‘e NEXtuser

€XPANDED
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Innovation
55 Ambassador

invested in
1 5M &D each

8t May 202¢ BVABDRC - PRESENTATION ¢
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e v bva . i bva
Visit History @rc_ Website Rating @,C
Was this your first visit to the site or have you visited before? When did you last visit? How do you rate the site’s website?

Period selected: Sun Jan 01 2023 to Men Jan 01 2024 Period selected: Sun Jan 01 2023 to Mon Jan 01 2024

Filter: Previous Visits:All, Ticket Type: All, Visitor Origin: All, Children in Party: All, Site Size: 635FC956B1-4DC6-8531-6A2ZFCCAB4BET Filter: Previous Visits:All, Ticket Type: All, Visitor Origin: All, Children in Party: All, Site Size: 635FC386B1-4DC6-8531-6A2FCCAB4B67

Site detail for selected period (%) Benchmarks for selected period (%)

Site detail for selected period of those who visited the website (%) Benchmarks for selected periodof those who visited the website (mean score out of 10)

wVisited i fast 12 months = isited longer ago

= Navar
In e last 12 monihs . 2 w10 (Excellent)
52 © @
M Sies Free ndoar

MhasiGal Al Hertage

Al Haritage AllLeisire
26584 7438 11676 8699 17852

1345 o1
Visited longer g3

Time series (%)
Time series for selected site(mean score out of 10)

815 821 832

- - bva: bva
Catering Visits Bdre Net Promoter Score (E‘é“rc

Which, if any, of the following did you do during your visit to the site?
Period selactad: Sun Jan 01 2023 to Mon Jan 01 2024

Filter: Previous Visits:All, Ticket Type: All, Visitor Origin: All, Children in Party: All, Site Size: 635FC956B1-4DC6-8531-6A2ZFCCAB4B67

How likely is it that you would recommend a visit to the site to friends or family?
Period selected: Sun Jan 01 2023 to Mon Jan 01 2024

Filter: Previous Visits:All, Ticket Type: All, Visitor Origin: All, Children in Party: All, Site Size: 635F C988B1-4DC6-8531-6A2FCCAB4B6T

Site detail for selected period (%) Benchmarks for selected pericd (%)

AiSies  MusiGal
Bought food or drrk st a
restauranticald

Bougnt food or drink at a foad

court/kios

Benchmarks for selected period (Net Promoter Score)
i i w

Braught my own food of drink
None of these:

Base

size

Bought face or arinks at & food courtor Al Lessura
[y

Bought food or drinks ot a cafs! Time series (%) Time series (Net Promoter Score and breakdown)
sluant

Boughi food or drink at

restauranticaté.

Bought food or drnk at a food Promoters (3.10)

eourtesk

Brought my own food or drink Passives (78}

None of these
Brought y own facd o dink

Base » Detractors (06]

size
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E-Tabq?

ABOUT US

- Acknowledged MR industry leader in Data
Visualization, Online Dashboards and
Automated Reporting solutions

 Winner of numerous MRS/ASE awards and
HM The Queen’s Award for Enterprise

» 24-hour Global support



AUTO CHARTING OR AUTOMATED REPORTING ? “Tabs

« Macros

» |mages of charts A
» Online analysis exporting too simplistic n

« Limited on chart types & slide layout
« Very few options for handling changing conditions I




AUTO CHARTING OR AUTOMATED REPORTING ? “Tabs

52

AL
a1l

 Read In MR Banner Tables or SPSS Files

« Handle changing brand lists across time or markets

» (Calculate Stat Testing & handle Low-base Conditions

e Brand Logos & Indicators

o [Galculate Differences & Trends I




AUTOMATION DESIGNED FOR MARKET RESEARCH! ETabs

NOW YOU'RE TALKING! 50 MUCH MORE
DETAILIS POSSIBLE THAN JUST SETTLING FOR
“AUTO-CHARTED”

>



FLEXIBLE PARADIGM FOR OPTIMAL AUTOMATION mation ETa

B Standard_dem_ data 2014 45x - Microsof Excel

oo | e mmisea s Dm A
uld you recommend drinking - Top 3 Competi RE T e - T ———
Would you recommend drinking - Top 3 Compeltors ﬂ 1 JEid v Slandard,_derma. data 2014 dsx - Miioson Excel
Wt maw Fumas D e Ve
. Slandard,_derma. data 2014 dsx - Miioson Excel
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Data pulled into your
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Google Sheets

E Consderation ofsoft ik ﬂ Awareness of Orango drink averime ﬂ

X XL Y — 7 s -
D - EEEE - J—— N i
Google Slides Google Sheets e =8 anBal - . ] +iF

o —]
e of soft drinks by demographics Would you recomm

Prisford drinking - Top 3 Competitors

PowerBl tableau

recomme:




f ] E-Tabs Enterprise - E-Tabs Enterp
{&J E-Tabs Enterprise - E-Tabs Enter

E rise - Script View: Po

File Project Goto Backup Help

i T I = = @A\
W B W M dl il ®
Home Script Constants Sources Tables Data Calculations Rules New Window Help

RG]
Project Options | |

Project Files Project Info

Project Folder

Data Files

Template File
Translation File
Output File
Other Files

C:\E-Tabs Enterprise projects\Orango demo\

Drinks.xlsx
Sample Data.xlsx

Orango BHT - PowerPoint - Template.pptx %

Orango BHT - Wave 4.pptx

®®

Recent Projects
1 [_Tw © ) Powerpoint - Orango Demo (C:\E-Tabs Enterprise projects\Orango demo\Powerpoint - Orango Demo.epg)

Latest News Release Notes

w FOLLOW US |
® S0

! Generate reports on our E-Cloud! (February 2022)

With Enterprise Cloud, you can generate automated, editable PowerPoint/Google Slides outputs from your online dashboards (including PowerBl
and Tableau). See the video below:

1
) B O

Book a demo HERE

You can keep up to date with new features by clicking the icons below:

Version 10.1.39.5304



NOT JUST YOUR STANDARD CHARTS.... “Tabs
DATA-DRIVEN INFOGRAPHICS T0O

Total Sample information — Q1 2021

Sample size Gender Awareness of brand - Orango

63% 37%

e 49%
‘ -
Poland=62 ‘ -

UsA=141 United Kingdom=167+ oy R d i -

rance=2es e Gaman 1181 'Y 1 ecommendation OFaeno
Japan=194 Age (%) r

Mean

<25 E 9%
Joas M M (l»‘ f i Recommendation mean My opinion about Orango
Australia=207 & & x z addictive
36-45 h ﬁ ‘23%
g«wﬂnaﬂ Satisfycarbonated ol
- >46 & W & !33%
p— 228! : 7.72 tasty _ love

flat

different

perfECtOrango

<25@25-75@7.5-10

Promoters NPS thirsty
woile o el o o1l o \ popular refreshing
' oo oo o v ” 43 v drink sparkling

NPS
sensation

0 100

54% 5




TYPES OF PROJECTS “Tabs

TRACKERS ~ MULTICOUNTRY  SEGMENTATION CX SAT

Y ““

E

>



HOW TO ENGAGE WITH E-TABS FOR AUTOMATION “Tabs

automation
© E-TABS ENTERPRISE SOFTWARE SUBSCRIPTION

» We provide the software, training and support

» Automate everything — Google, PowerPoint, Excel +

.




HOW TO ENGAGE WITH E-TABS FOR AUTOMATION “Tabs

E-TABS BUREAU SERVICE CAN AUTOMATE FOR YOU

m « (ive us your template, tables and instructions
, « Any project -PowerPoint, Google Slides, Excel +

« We set-up and then update each wave/market

>




EHAHTS FROM HEAVEN! “Tabs

E-TABS

@ | m ENTERPRISE CLOUD

Power Bl

_|_+_|_ —sEEEEe

+ableau




- > Dashboard - Customer Feedback X

&« C (5 hupsy//dashboardmr.e-tabs.com/Dashboard/4c8a81cf-52f3-4bf1-995d-e2 1427d42fal07= =falsefovo =viewonly w P O = B

CUSTOMER FEEDBACK REPORT o 4,

Store: Store F / Gender: Male / Age: 35-44 / Loyalty Card Holder: All

OVERALL CUSTOMER SATISFACTION NET PROMOTER SCORE TOP STORES BY AUDIENCE

Store A 6.07

'

g
g

Store K 576

WORST STORES BY AUDIENCE

[ W Promoters ’l

B Detractors

OVERALL SATISFACTION RATING

e s, } A
Detractors Pacves Promotens sore H 64l

55+

Szare U 7.08

LOYALTY CARD HOLDER:

| Store |
Il 53 - o ll . : R—
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v’ Less of the
‘boring’

v’ Less stress

v’ Better work/ life
balance




CLIENT BENEFITS




Better staff

retention
Better client

satisfaction
Lower

organisational risk
Improved efficiency

DN N N RN

More profitable
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