
maybe

by Natalia Filvarova, Fraunhofer IVV

fMRI to uncover consumer 
thoughts,







Million dollar question

Why do fMRI at all?



Going directly into the brain



What can we do with fMRI?





Brain architecture



Brain architecture



Brain architecture



Lesson 1

Brain architecture is 
messy







Lesson 2

A lot goes into analysis



Designing your study

vs



Repetitions are key...



Participants still matter



Lesson 3

Be mindful of design



Let’s do some math

Basic costs for 30 subjects
scanner $750 per hour

Scientist costs
30 hours scanning
30 hours analyzing

$22‘500 plus human costs!



Lesson 4

If it is cheap, don’t trust it



Case Study 1: Creams and odors





Case Study 2: Video and audio pairings

+





Case Study 3: Health Labels



Lesson 5

You can indeed get insights!









Lesson 6

But always consult



Questions?

Natalia Filvarova
@ivv.fraunhofer.de

Research Associate in MultiSense processing
MultiSense & Brain Imaging group

Fraunhofer IVV



How does fMRI work?


