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Understand How Youth Across N. America, W.
Europe and APAC Differ

Breakthrough with Gen Z

Understand Brand Attributes Drive Engagement
and Loyalty




T ST i to expand opportunities for researchers,
LR {they believe in and can stand behind, for
their compgnig,ﬂ!eir community and their
cause. (] Z
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QT We deliver
insight-rich data at

the best value in

the marketplace.

Its Simple.



Early Roll-Out Progression — Year 1 thru 4




Current Year
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Partnership Key Success Factors

Service Level
Agreements
are Key

Modularize

and
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PULSE

AUTRORITY
GEN Z
MILLENNIALS

WPULSE

Daily insight articles
and curated news

Weekly behavioral reports

Monthly trend reports
and webinars

Continuous brand tracking
(1000+ brands)

500,000 annual interviews
(A13-39)

Seven countries, growing
to thirteen in 2022



GEN Z PROFILE

STATUS:
The new culture creators

AGE IN 2022:
7-25-years-old

POPULATION SIZE:
130 million | North America
150 million | Western Europe

2.4 billion | Worldwide

ANNUAL SPENDING POWER:
$412 billion | North America
$351 billion | Western Europe

DIFFERENTIATORS:
Diverse

Digitally-first lifestyle
Coming of age during crises

“PULSE
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. I\/Illlennlals were
g aised in a boom,;
Gen Zin al =
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anxious than any
previous generation

I
enZ f!els anxious
ab@u future o
vs 74% of Millennials
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A —I'\/Iillennia!s are inclusive—,
.. Gen Zis the diversity
tipping point
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They are the most diverse generation in history*

GENZ GENX SILENT
50% 60% /8%

MILLENNIAL BOOMER
i 55% 12%

WPULSE * RACE STATS FOR THE USA ONLY



Gen ZiIs
challenging

definitions around

of Gen Z identify as LGBTQ+
vs 19% of Millennials

“‘MPULSE



They both want to make a
difference, but Gen Z thlnks

their generation needs to g
speak up 4 -

3 Who has a responS|b|I|ty to speak out
: on important issues? :
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Millennials cut the .
cord first, but Gen Z | gl m
was raised on

YouTube

Vi Tiiha rahla



Millennials started

soclal media, Gen Z Is
fueling the popularity
of next gen platforms

GEN Z MILLENNIAL

TikTok

Instagram

Snapchat

Facebook

Twitter




And making TikTok their go-to app.

70% 46%
of Gen Zs are of Millennials are
currently on TikTok currently on TikTok

+58 since Feb 2019 +43 since Feb 2019

WMPULSE
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Millennials watched the

first online creators, but

celebrities/creators
on soclal media
vsS 42% of Millennials

“‘WMPULSE
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b Ut Gen Z IS g rOWI n g U r
IN the metaverse dF ===

“'How many play a virtual
world game?

88%
o GEN Z

“‘WMPULSE



WPULSE

North America

GEN Z MILLENNIALS
YouTube PayPal
Nike Amazon
Amazon Nike
TikTok Dove
Netflix Netflix
PayPal YouTube
Quizlet The Home Depot
Apple Google
Dove Apple
Bath & NBA

Body Works

22



WPULSE

Western Europe

GEN Z MILLENNIALS
Netflix PayPal
PayPal Netflix
YouTube Amazon
Nike Nivea
Apple IKEA
Google Nike
Classroom
IKEA Kinder
Kahoot! YouTube
TikTok VTech
Amazon Adidas

23



WPULSE

Asia Pacific

GEN Z MILLENNIALS
Nike Nike
Adidas Adidas
Gucci Apple
Apple Uniglo

McDonald’s Samsung
Uniqglo McDonald’s
CHANEL H&M
Puma CHANEL
H&M Puma
Coca-Cola Gucci

24



The top retail apps that What social causes are
Gen Z is using Gen Z passionate about

Here are Gen Z's
top 10 brands

The skills Gen Z wishes
they learned in school

5 Gen Z fashion trends
expected to take off

Here's what Gen
Z is buying in
the Metaverse

How college
athletes became
marketing
mainstays

PULSE

MPULSE
EVERYTHING YOU NEED TO KNOW ABOUT GEN Z & MILLENNIALS RIGHT NOW

TODAY'S YPULSE ARTICLE

Here's What Gen Z & Millennials
Are Buying in the Metaverse

ume already in the metaw:
thybyg n there?

Why Gen Z is
more likely to
identify

as LGBTQ+
These toy trends

will take over
2022



